
Designing For 
Disinformation

Scott DeJong / Concordia University



Who Am I?
● BA/B Ed, Primary Junior Education
● MA, Media Studies
● PhD Candidate, Communications
● Public Scholar, Media Literacy / Play
● Game Designer, Educational Games

Researcher at:



1. Disinformation is inherently playful
2. Focus Not on False Content but 

Actions
3. We are not designing conflict or 

simulation, but grey ecosystems

3 Core Learning Points



I study how to make 
digital issues tangible

Games as method



Physical Experiences



L&L is a 2v2 board game 
where you spread or stop the 
spread of conspiracy theory 
on social media.

Lizards and Lies



Driven by Three Main Design Focuses

Wargaming / 
Foresite

How do we simulate 
theories and concepts?
How does this apply to 
intangible things like 

disinformation?

Conversation

How do games create a 
conversation? How do 
we design games for 

facilitators?

Play

How do we make play 
focused game? How is 

knowledge formed 
through play? 



Disinformation is not just a 
“smoking gun”

It is personal, felt, and experienced. 
It is a system

Point #1



1. Disinformation is Playful



1. Disinformation is Playful
Interactive

Targeted

Social

Ideological

Action and Response

Player Communication

RNG + Direct 
Placement

Varied environment



2. Action > False Content



2. Action > False Content



The goal was to use simple visual 
reminders to help consolidate the 
work.

“My Twitter Social Ego Networks” by David Sousa-Rodrigues. A 
visual representation of the author's social media network. Source: 
https://www.flickr.com/photos/11452351@N00/2048034334

"The internet map" by Ruslan Enikeev. A visual, 2D, interactive representation of the 
internet. Source: http://internet-map.net/

2. Action > False Content



Specifics matter 
less than the 

system



3. Not Simulation, but Grey Ecosystem



Actors and 
Environments are 
interconnected. 

Content is object 
and “glue”.

Actors, users, and 
stakeholders all 
have their own 

intentions.

3. Not Simulation but Grey Ecosystem

Media Assemblage Individual Goals Diverse Channels

Content does not 
follow “pipelines” 

all the time.



Educators

Conspiracy 
Theorists

Moderators

Edgelord / 
Trolls
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Concluding Points

Citizens are on the 
“frontlines” of 
disinformation 
attacks.

Step one is 
understanding the 
environment. 



Credits: This presentation template was created by 
Slidesgo, including icons by Flaticon, and 

infographics & images by Freepik

Thank you!
Do you have any questions?

scott.dejong@concordia.ca / @SWBdejong

http://bit.ly/2Tynxth
https://flaticon.com/
https://freepik.com/

